BUILDING A CREATIVE CITY
WORLD VIEWS AND APPROACHES

CREATIVE CITIES
THE THIRD WAY
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Developing the values of a creative city
‘Agenda for Prosperity’, Toronto Mayor’s Economic
Competitiveness Advisory Committee, 2008

Attracting and retaining the creative class 2008
'The Rise of the Creative Class', Richard Florida, 2002
Using creativity as a precursor to innovation
Capturing the economic impact of the arts
‘Arts and Economic Prosperity’, Americans for the Arts, 2002
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oﬁ\ Developing a creative economy 2002
A“’ 'The Creative Economy’, John Howkins, 2001
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(?‘ Promoting creativity as a means of civic problem solving
,\O ‘The Creative City’, Charles Landry, 2000
&
O?g Using art and art-making as indicators of creativity
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V7 Using the arts to promote diversity

Building creative industries
UK Creative Industries Taskforce formed 1997
Using arts districts to stimulate urban redevelopment
Building temples of art
Bilbao Guggenheim Museum opened 1997
Promoting cultural tourism CREATIVE CITIES APPROACH W
‘Cultural Tourism in America’,
Partners for Livable Communities, Robert McNulty, 1997
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Building international reputation with the arts WORLD VIEWS OF SUCCESSFUL CITIES .



M

222 N | Al FOOD FOR
OPENNESS CONNECTIONS ASPIRATION OPPORTUNITY THOUGHT
CONDITIONS FOR CREATIVITY

v

FOSTERING CONDITIONS
GENERATION OF
NEW IDEAS AND
NEW VALUES

FOR CREATIVITY
DEVELOPING CAPACITY FOR

CREATIVE
CITIES
THE THIRD WAY
CREATIVITY OF CITY ASSETS

A
ASSETS
HUMAN CAPITAL PLACES
i

CONNECTIONS

N> i



